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Subject: Reply for query number L.3.2 and 1.3.3

Dear Sir/Madam,

This is to inform you that the below certificates provided by the institute under Value Added Courses are

not part of regular curriculum'

IIMS PI]NI]

Year -1

Name of the value added courses (with 30 or
more contact hours)offered during last five
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Currency Derivatives
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Currency Derivatives

Finishing School

Six Sigma

Advance Excel

Dieital Marketing
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Name of the value added courses (with 30 or
more contact hours)offered during last five
years

Course Code
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ot'l'ering

Currency Derivatives 2016-11

Finishine School 20Lq-ll
2016-r7Business Analytics
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Name of the value added courses (with 30 or
more contact hours)offered during last five
years

Course Code
Year of
offering

Currency Derivatives 2017-18

Finishing School 2017 -t8

IBM 2017-18

Mutual Fund 2017-18

Dieital Marketing 2017-18

Six Siema 2017-18

SPSS for Market Research 2017-18

Introduction to Credit Rating 2017-18

SAP 2017-18

[ear 5

Name of the value added courses (with 30 or
more contact hours)offered during last five
years

Course Code
Year of
offering

Live Proiects 201 8-t 9

Finishins School 2018-19

Dieital Marketing 2018-19

Currency Derivatives 2018-19

SPSS for Market Research 2018-19

HR Analytics 2018-19

Business Analytics 20r 8-1 9

Occupational HR 2018-19

IOT 2018-i9

Psychometeric Test 2018-r9

2018-19
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INTERNATIONAL INSTITUTE OF MANAGEMENT STUDIES

2018 -19

HR ANALYTICS
SR. NO. NAME OF THE STUDENTS

1 Akshita Thapa
2 Annapurana Sineh
a
J N kita Sineh
4 N lofar Ansari
5 Shubham I(aisare

6 Shweta Gaikwad
7 Avantika Mishra
8 Jisha George

9 Nazneen Panwar

10 Lusna Tripathy
11 Rohit Rai

t2 Sachin Mohanty
13 Shweta Bhurle
14 A shwarya Shrivastava
15 D vya Lashkare
16 Hemlata Tibrewala
l7 Himanshu Chaudhary
18 Madhushri Chavare

t9 Pralipsa Mohanty
20 Shaikh Afrin
2t Sunit Dubey
22 Swarnali Goon
ZJ Abhinash Paul
24 Rakesh Patil
25 Priya Samadhiya
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INTERNATIONAL INSTITTITE OF MANAGEMENT STUDIES
-19

CURRENCY DERIVATIVE
SR. NO. NAME OF THE STUDENTS

1 Ashish Parimal
2 Disha Gupta
3 Jatin Manswani
4 I(austubh Kulkarni
5 Naman Jain

6 Raiendra Prasad
7 Samikshva Rav
8 Shubham Sharma

9 Sruti Pragyan Das

10 Abh hsek Tongale
11 Abh jit Mishra
t2 Aishwarya Shelar

13 Anush Mathur
14 Fatzan Maniyar
15 Harshita

16 Pallavi khemani
l7 Rohan Watane
18 Roshan Talpade
t9 Sonam Sharma

20 Trijendra Sineh
2t A. Kishore

.Baraiita
asudam Dhara

24 Priyanka Kumawat
25 Gaurab Trivedi
26 Neetika Sinsh
27 Pooia shukla
28 Pratibha Biltharia
29 Raiat Patil
30 Sakshi Gupta
31 Siddharth Raut
32 Vidva Jastao
JJ Aditya Kumar Yadav
34 Dharmendra Dhakad
35 M. Salman

36 Nirav Kothari
Pratima Tiwari

38 Rakshit N Mondekar
39 Rituparna Bhattacharya
40 Shreya Mishra
4l Shreya Sarkar /,
42 Vikas Anand <:

43 Vipul Pandey F-t
44 YYashashri Saraf



PSVCTTOITETRIC TEST

nalte oF-HE STUDENTS

Jatin Mangwani

Kaustubh Kulkarni
ffian Jain

Shubham Sharma

Sruti PraeYaq !g!.
Abhihsek lt
Abhiiit Mishra
Aishwarya Shelar

Anush Mathur
Faizan Mani

Fattavi khemani

A. Kishore

ffiaU rrive4i
Neetika Singh

Piatibha Biltharia

Sakshi G

Siddharth Raut

Aditya Kumar Yadav

Nirav Kothari
[ratima Tiwari

Vipul Pande

Yashashri Saraf

2018 -19
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OCCUPATIONAL HR

NAME OF THE STUDENTS
Ashish Parimal

Jatin Manswani
Kaustubh Kulkarni
Naman Jain

Shubham Sharma

Sruti Das

Abhihsek T
Abhiiit Mishra

Shelar
Anush Mathur
Faizan Mani

Pallavi khemani
Rohan Watane

Triiendra Si

Priyanka Kumawat
Gaurab Trivedi
Neetika Sin
Pooia shukla
Pratibha Biltharia

iat Patil
Sakshi Gu
Siddharth Raut

Aditya Kumar Yadav
Dharmendra Dhakad
M. Salman 0F,1r
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Nirav Kothari
Pratima Tiwari
Rakshit N Mondekar
Rituparna Bhattac

Mishra
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4t Shreya Sarkar
42 V kas Anand
43 V pul Pandey

44 Yashashri Saraf
45 Akshita Thapa
46 Annapurana Singh
47 Nikita Singh
48 Nilofar Ansari
49 Shubham Kaisare
50 Shweta Gaikwad
5l Avantika Mishra
52 Jisha George

53 Nazneen Panwar
54 Lusna Tripathy
55 Rohit Raj

s6 Sachin Mohanty
57 Shweta Bhurle
58 Aishwarya Shrivastava
59 Divya Lashkare
60 Hemlata Tibrewala
6l Himanshu Chaudhary
62 Madhushri Chavare

63 Pralipsa Mohanty
64 Sunit Dubey
65 Swamali Goon

ffi
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DIGITAL MARKETING

SR. NO. NAME OF THE STUDENTS

1 Abhishek Yadav
2 Aditya Kumar Singh
J Adiya Deshmukh
4 Ankit kumar Sinha
5 Anupama Sahoo

6 Deepak Yadav
7 Durgesh Vashitha
8 Irshad Shaikh
9 Jayesh Negi
10 Karan Pratap Singh
11 Kuljeet Kaur
12 Pallavi Sonwane

13 Pratik Deoghare

I4 Pravin Parihar
15 Prince Dhalosh
t6 Punit Nikam
t7 Roshni Maheshwari
18 Saurabh Singh
t9 Shubham Gururani
20 Shubham Jain
2t Shweta Sonsare

22 Sumeet Singh
23 Suraj Singh
24 Vibhor Borkar
25 Abh nav Pasi
26 Abh shek Tiwari
27 Anamika Singh
28 Anand Kumar Rai
29 Aniket Patel

30 .A.nuj Kumar
31 Anup Anthony
32 Arpita Priydarshni
JJ Ashwini Paliwal
34 Diksha Parmar
35 Diksha Rana

36 Jyoti Rawat
37 Keshav Pal

38 Niteen Kumar
39 le$q Gogoi
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a
40 Paowan Saha

41 Prabhat Kaushik
42 Pranjali Sapre

43 Preeti Thakur
44 Rakesh Kumar Kabiraj
45 Sagar Mangal
46 Shivani Arondekar
47 Shreenath Reddy
48 Shubham Dhok
49 Sunil Bihutkar
50 T kanhiya Rao
51 T. Bhargav
52 Tejaswini Bhagwat
53 Vikas Maske
54 Vishwa Mehta
55 Yash Goyal
56 Akash Sapkal
57 Ankush Kumar
58 Antra Khelwar
59 lyush
60 Debashish Dharwal
6r Deval Arun
62 phqnanjay Pande
63 Himanshu Parasar
64 Dipti Rani Das-

6s Gazal Shivhare
66 Haroon Mohammed
67 Kumar Shubham
68 Lalit Verma
69 Masuad chqudhary
70 Malur Patel
7t Mini Saxena
72 Rahul Kumar Mangalam
73 Reetesh Kumar Birbar
74 Riyanka Parihar
75 Shivendra Pandey
76 Navin Wasnik
77 Shubham Singh
78 Suraj Yadav
79 Vaibhav Chaurasia
80 Akash Sharma
8l Aashay Jalsaonkar
82 Akshay Mahore
83 Ankit Patil
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84 Arman Tamboli
85 Avinash Kumar
86 Dharmanil Mehta
87 Gaurang Salaskar
88 Himanshu Kumar
89 M. Tausif
90 Manik Mahanta
91 Manoj Dhumal
92 Ikramul Hussain
93 Onkar Katgaonkar
94 Pabitra
95 Piyush Kedare
96 Ratan Ojha
97 Salman Ansari
98 Shreya Jerpoth
99 Tahir Khan
100 Shubham Majhee
101 Akshita Lonkar
102 Aman Natani
103 Anshi Goyal
104 K. Ashwini Kumar Patra
105 Kr4hur Ranjan Kumar
106 Mrunal Dufare
t07 Prerana Dhareshwar
108 Raghvendla Kumar Mahto
109 Rishi chauhan
110 Suman Sarangi
111 Suraj Kumar
It2 V nay Jadhav
113 V shabh Kothari
114 Gourab Singha
1r5 Himanshu Dixit
116 Khizar Rakhange
t17 Kundarl Ranjan
1i8 Parth Protim Chetia
119 Prem Prasad Joishi
120 Rajaram Mandal
12t Rikki Kar
122 Rishi Kumar Majhi
t23 Sagar Goswami
124 Swapanjit Das
125 Aniket Thakur
126 Chanchal Choudhary
127 Dhiraj Kumar Roy
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128 Himanshu Shrivastav
129 Md. Zeeshan Khan
130 Prajwal Chichate
131 Satyampraksh

132 Shubham Raghuvanshi
r33 Vikrant Marathe
t34 Zafar Salyad
135 Ali Farzan Haider
t36 Amit Kumar Jha

t37 Ashish Pradhan

138 Ayush Paliwal
139 Deepak Marathe
t40 Gaurav Sonwane

t4l Manupratap
142 Md. Sakir
143 Moti Ansari
144 Ramesh Loher
t45 Shubham Roy
146 Abu Ayoub Ansari
t47 Devansh Chaurasia
148 Dinesh Rathore
t49 Md. Salman
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{TERNATIONAL INSTITUTE OF' MANAGEN PIT STUDII

2018 -19

LIVE PROJECTS

SR. NO. NAME OF THE STUDENTS

I Abhishek Yadav
2 Aditya Kumar Singh
a
J 44ryu Deshmukh
4 Ankit kumar Sinha
5 Anupama Sahoo
6 Qqqpek Yadav
7 pqgesh Vashitha
8 Irshad Shaikh
9 Jayesh Negi
l0 Karan Pratap Singh
11 Kuljeet Kaur
12 Pallavi Sonwane
l3 P.44 Deoghare
t4 Pravin Parihar
l5 Prince Dhalosh
t6 Punit Nikam
t7 Roshni Maheshwari
18 Saurabh Singh
19 Shubham Gururani
20 Shubham Jain
2t Shweta Sonsare

22 Sumeet Singh
23 Suraj Singh
24 Vibhor Borkar
25 Abhinav Pasi
26 Abhishek Tiwari
27 Anamika Singh
28 Anand Kumar Rai
29 Aniket Patel
30 ,A.nuj Kumar
31 Anup Anthony
32 Arp:1u by4c{qh"i
JJ Ashwini Paliwal
34 D ksha Parmar
35 D ksha Rana
36 Jyoti Rawat
it Keshav Pal
38 Niteen Kumar
39 Pankaj Gogoi

i,"uh#i
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40 Paowan Saha

4l Prabhat Kaushik

42 Praniali Sapre

43 Preeti Thakur

44 Rakesh Kumar Kabiraj

45 Sagar Mangal

46 Shivani Arondekar

47 Shreenath ReddY

48 Shubham Dhok

49 Sunil Bihutkar

50 T kanhiya Rao

51 T. Bhargav

52 Teiaswini Bhagwat

53 Vikas Maske

54 Vishwa Mehta

55 Yash Goyal

56 Akash Sapkal

57 Ankush Kumar

58 Antra Khelwar

59 Anrsh
60 Debashish Dharwal

61 Deval Arun
62 Dhananiay Pande

63 Himanshu Parasar

64 Dipti Rani Das

65 Gazal Shivhare

66 Haroon Mohammed

67 Kumar Shubham

68 Lalit Verma

69 Masuad chaudhary

70 Mawr Patel

7I Mini Saxena

72 Rahul Kumar Mangalam

IJ Reetesh Kumar Birbar

74 Riyanka Parihar

75 Shivendra Pandey

t6 Navin Wasnik

77 Shubham Singh

78 Suraj Yadav

79 Vaibhav Chaurasia

80 Akash Sharma

81 Aashay Jalgaonkar

82 Akshay Mahore

83 Ankit Patil
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19'
84 Arman Tamboli
85 Avinash Kumar
86 lDharmanil Mehta
87 Gaurang Salaskar
B8 Himanshu Kumar
89 M. Tausif
90 Manik Mahanta
91 Manoj Dhumal
92 Ikramul Hussain
93 lOnkar Katgaonkar
94 lPabltra
95 Piyush Kedare
96 Ratan Ojha
97 Salman Ansari
98 lshreya Jerpoth
99 Tahir Khan
100 Shubham Majhee
101 Akshita Lonkar
102 Aman Natani
103 Anshi Goyal
104 K. Ashwini Kumar Patra
105 Krishan Ranjan Kumar
106 Mrunal Dufare
107 Prerana Dhareshwar
108 Raghvendra Kumar Mahto
109 Rishi chauhan
110 Suman Sarangi
111 Suraj Kumar
112 V nay Jadhav
113 V shabh Kothari
114 Gourab Singha
115 Himanshu Dixit
tt6 Khizar Rakhange
1t7 Kundan Ranjan
1i8 Parth Protim Chetia
1t9 Prem Prasad Joishi
120 Rajaram Mandal
t21 Rikki Kar
122 Rishi Kumar Majhi
123 Sagar Goswami
124 Swapanjit Das
t2s Aniket Thakur
126 Chanchal Choudhary
t27 Dhiraj Kumar Roy



4
128 Himanshu Shrivastav
129 Md. Zeeshan Khan
130 Prajwal Chichate
131 Satyampraksh

132 Shubham Raghuvanshi
t aa
IJJ Vikrant Marathe
134 Zafar Sayyad
135 Ali Farzan Haider
136 Amit Kumar Jha
137 Ashish Pradhan
r38 Ayush Paliwal
139 Deepak Marathe
140 Gaurav Sonwane
141 Manupratap
t42 Md. Sakir
143 Moti Ansari
r44 Ramesh Loher
145 Shubham Roy
146 Abu Ayoub Ansari
147 Devansh Chaurasia
148 Dinesh Rathore
t49 Md. Salman
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INTERNATIONAL INSTITUTE OF'

-

2018 -19

SPSS FOR MARKETING RESEARCFI

SR. NO. NAME OF THE STUDENTS

I Abhishek Yadav
2 Aditya Kumar Singh
J Adiya Deshmukh
4 Ankit kumar Sinha
5 Anupama Sahoo
6 Qqqpak Yadav
7 Durgesh Vashitha
8 Irshad Shaikh
9 Jayesh Negi
10 Karan Pratap Singh
t1 Kuljeet Kaur
l2 Pallavi Sonwane
13 Pratik Deogharg
t4 Pravin Parihar
i5 Prince Dhalosh
16 Punit Nikam
l7 Roshni Maheshwari
18 Saurabh Sinsh
t9 Shubham Gururani
20 Shubham Jain
2t Shweta Sonsare

22 Sumeet Singh
23 Suraj Singh
24 Vibhor Borkar
25 Abhinav Pasi

26 Abhishek Tiwari
27 Anamika Singh
28 Anand Kumar Rai
29 Aniket Patel

30 Anuj Kumar
31 Anup Anthony
32 Arpita Priydarshni
JJ Ashwini Paliwal
34 Diksha Parmar
35 Diksha Rana

36 Jyoti Rawat F

5t Keshav Pal 4
i)

38 Niteen Kumar F

39 Pankaj Gogoi
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40 Paowan Saha

41 Prabhat Kaushik
AaAL Pranjali Sapre

43 Preeti Thakur
44 Rakesh Kumar Kabiraj
45 Sagar Mangal
46 Shivani Arondekar
47 Shreenath Reddy
48 Shubham Dhok
49 Sunil Bihutkar
50 T kanhiya Rao

5l T. Bhargav
52 Tejaswini Bhagwat
53 Vikas Maske
54 Vishwa Mehta
55 Yash Goyal
56 Akash Sapkal

57 Ankush Kumar
58 Antra Khelwar
59 Ayush
60 Debashish Dharwal
6t Deval Arun
62 Dhananjay Pande

63 Himanshu Parasar

64 Dipti Rani Das

6s Gazal Shivhare
66 Haroon Mohammed
67 Kumar Shubham

68 Lalit Verma
69 Iv!4quad chaudhary
70 Malur Patel

7l Mini Saxena

72 Rahul Kumar Mangalam
/J Reetesh Kumar Birbar
74 Riyanka Parihar
75 Shivendra Pandev

-J

76 Navin Wasnik
77 Shubham Singh
78 Surai Yadav

W
79 Vaibhav Chaurasia
80 Akash Sharma

81 J r
82 Mahore
83 Ankit Patil

1;
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84 Arman Tamboli
85 Avinash Kumar
86 Dharmanil Mehta
87 Gaurang $alaskar
88 Himanshu Kumar
89 M. Tausif
90 Manik Mahanta
91 Manoj Dhumal
92 Ikramul Hussain
93 A\er-Eelseeq\er
94 Pabitra
95 !4ryq! I(edare
96 Ratan Ojha
97 Salman Ansari
98 Shreya Jerpoth
99 Tahir Khan
100 Shubham Majhee
101 Akshita Lonkar
102 Aman Natani
103 Anshi Goyal
104 K. Ashwini Kumar Patra
105 Krishan Ranjan Kumar
106 Mrunal Dufare
107 Prerana Dhareshwar
108 Raghvendra Kumar Mahto
109 Rishi chauhan

110 Suman Sarangi
111 Suraj Kumar
112 Vinay Jadhav
113 Vishabh Kothari
tt4 qgqlab Singha
115 Himanshu Dixit
116 Khizar Rakhange
117 Kundan Ranjan
118 Parth Protim Chetia
119 Prem Prasad Joishi
120 Rajaram Mandal
t2t Rikki Kar dr122 Rishi Kumar Majhi
123 !.gur Goswami {
124 Swapanjit Das
125 Aniket Thakur tiI\
t26 Chanchal Choudhary
127 Dhiraj Kumar Roy



ls
t28 Himanshu Shrivastav
129 Md. Zeeshan Khan
130 Prajwal Chichate
131 Satyampraksh

132 Shubham Raghuvanshi
133 Vikrant Marathe
134 Zafar Sayyad
135 Ali Farzan Haider
136 Am Kumar Jha
t37 Ash sh Pradhan

138 Ayush Paliwal
t39 Deepak Marathe
140 Gaurav Sonwane
t4l Manupratap
142 Md. Sakir
143 Moti Ansari
t44 Ramesh Loher
t45 Shubham Roy
t46 Abu Ayoub Ansari
r47 Devansh Chaurasia
148 Dinesh Rathore
149 Md. Salman

ffi
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INTERNATIONAL INSTITUTE oF Maffi
2018 -19

FINISHING SCHOOL

SR. NO. NAME OF THE STUDENTS

1 Abhishek Yadav
2 Aditya Kumar Singh
1J Adiya Deshmukh
4 Akshita Thapa
5 Anapurana Singh
6 Ankit kumar Sinha
7 Ashish Parimal
8 Deepak Yadav
9 Disha Gupta
10 Durgesh Vashitha
11 Irshaad Shaikh
12 Jatin Kumar Mangwani
13 Jayesh Negi
l4 Karan Pratap Singh
15 Kaustubh Kulkarni
t6 Kuljit Kaur
l7 Naman Jain
18 Nikita Singh
t9 Nilofar Ansari
20 Pallavi sonwane
2l Pratik Deoghare
22 Pravin Parihar
23 Prince Dhalosh
24 Punit Nikam
25 Raj endra Prasad Loknathka
26 Roshni Maheshwari
27 Samikshya Ray
28 !g!I4qh Singh
29 Shubham Gururane
30 Shubham Jain
31 Shubham Kaisare
32 Shubham Sharma
JJ Shweta Gaikwad
34 Shweta Sonsare

35 Sruti Pragyan Das
36 lg4qget Singh
)t Suraj Singh
38 Vibhor Borkar
39 Abhihsek Tongale



Lo
40 Abhijit Mishra

W

41 Abhinav Pasi

42 Abhishek Tiwari
43 Aishwarva Shelar
44 Anaqika Singh
45 Anand Kumar Rai
46 Anuj Kumar
47 Anup Anthony
48 Anush Mathur
49 Arpita Priydarshni
50 Ashwini Paliwal
51 Avantika Mishra
52 Diksha Parmar
53 Diksha Rana

54 Jisha George

55 Faizan Maniyar
56 Harshita
57 Jyoti Rawat
58 Keshav Pal
59 Nazneen Panwar
60 Niteen Kumar
6t Pallavi khemani
62 Pankaj Gogoi
63 Paowan Saha

64 Prabhat Kaushik
65 Pranjali Sapre

66 Preeti Thakur
67 Rakesh Kumar Kabiraj
68 Rohan Watane
69 Roshan Talpade
70 Sagar Mangal
71 Shivani Arondekar
72 Shubham Dhok
t3 Sonam Sharma
74 Sunil Bihutkar
75 T kanhiya Rao
76 Iejaswini Bhagwat
77 Trijendra Singh
78 Vikas Maske
79 Vishwa Mehta
80 Yash Goyal
8l A. Kishore
82 Akash Sapkal
83 .Ankush Kumar



2t
84 Antra Khelwar
85 Aparajita
86 Ayush
87 Basudam Dhore
88 Priyanka Kumawat
89 Debashish Dharwal
90 Dhananjay Pande

9t Himanshu Parashar

92 Dipti Rani Das
93 Gaurab Trivedi
94 Gazal Shivhare
95 Haroon Mohammed
96 Kumar Shubham

97 Lusna Tripathy
98 Masuad chaudharv
99 Maprr Patel

100 Mini Saxena

101 Neetika Singh
t02 lqoja shukla
103 Pratibha Biltharia
104 Rahul Kumar Mangalam
10s Rajat Patil
106 Reetesh Kumar Birbar
107 Riyanka Parihar
108 &!4Buj
109 Sachin Mohanty
110 Sakshi Gupta
111 Shivendra Pandev
1t2 Navin Wasnik
113 Shubham Singh
tt4 Shweta Bhurle
115 Siddharth Raut
tt6 Suraj Yadav
t17 Vaibhav Chaurasia
118 Vidya Jagtap
119 Aashay Jalgaonkar
120 Aditya Kumar Yadav
t2l Aishwarya Shrivastava
122 Akshay Vahore
123 Ankit Patil
124 Dharmanil Mehta
125 Dharmendra Dhakad
126 Divya Lashkare
127 Gaurang Salaskar

W
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128 lHemlata Tibrewala
129 Himanshu Chaudhary
130 Himanshu Kumar
131 Moh. Salman
t32 M. Tausif
133 Madhushri Chavare
t34 Manik Mahanta
135 Manoj Dhumal
136 Ikramul Hussain
r37 Neerav Kothari
138 Qnkar Katgaonkar
t39 Pabitra
140 Pilush Kedare
1,4t Pralipsa Mohanty
142 Pratima Tiwari
143 Rakshit N Mondekar
144 Ratan Ojha
145 Rituparna Bhattacharj ee
146 Salman Ansari
147 Shaikh Afrin
i48 Shreya Jerpoth
149 Shreya Miqhra
150 Shreya Sarkar
1s1 Sunit Dubey
152 Swarnali Goon
153 Tahir Khan
154 Vikash Anand
i55 V pul Pandey
156 Yashashri Saraf
157 Abhinash Paul
158 Rakesh Patil
159 Priya Samdhiva

J /

160 Shubham Majhee
161 Mrunal Dufare
162 Aman Natani
t63 Krishan Ranjan Kumar
164 Prerana Dhareshwar
165 Rishi chauhan
t66 Vishabh Kothari
167 Himanshu Dixit

-

168 Rishi Kumar Majhi
169 Dhiraj Kumar Boy
170 Md. Zeeshan K,han
t7l Satyamprakash Yadav



Ali Farzan Haider
Amit Kumar Jha

Paliwal

K. Aswini Kumar Patro

ra Kumar Mahto

Vinay Jadhav

Aniket Patel

Khizar Rakhange

Parth Protim Chetia
Prem Prasad Joishi

Raiaram Mandal

Himanshu Shrivastav
Lalit Verma

uvanshi
Vikrant Marathe

Arman Tamboli
Ashis Pradhan

Avinash Kumar

,9g{$,x
0 '., \'6'I --{

lu,
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t72
173

t74
175 Md. Sakir

t76 Md. Salman

177 Surai Kumar
178 Zafar Sayyad
t79 Manupratap

180 Moti Ansari
181 Akshita Lonkar
182 Anshi Goyal

183 Anupama Sahoo

184

185

186 Suman Sarawsi

187

188

189 Gourav Sinsha

190

191 Kundan Ranian
t92
t93
t94
195 Rikki Kar
t96 Sagar Goswami

t97 Shreenath Reddy

198 Swapaniit Das

t99 I. Bhargar,

200 Aniket Thakur
20r Chanchal Choudhary
202 Deval Arun
203
204

205 Praiwal Chichate
206

207

208 Aaksh Sharma

209

2r0
2rt
2t2 Deepak Marathe

2t3 Gaurav Sonwane

214 Ramesh Loher
21s Shubham

q
q,
2a0
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216 Abu Ayoub Ansari
2t7 Devansh Chaurasia
2t8 Dinesh Rathore

219 Chinmayee Dhan
220 Darshika Pandey

22t Diksha Danse
222 Kishan Tanna

223 Mayank Tiwari
a1A
LLA Siva Dasari

225 Vaibhavee sharma

225 Yellasiri Srikanth
227 Himanshu Shekhar Panda

228 Jiii Alex
229 Pallavi Shambharkar
230 Pranali Telrandhe

23t Chaitanya Sakharkar

hv
/



ATIONAL INSTITUTE OF MANAGEMEI{T
2018 -19

SAP

NAME OF THE STUDENTS

Abhishek Yadav

Aditya Kumar Sin

Adiya Deshmukh

Akshita
na Sineh

Ankit kumar Sinha

Ashish Parimal
Yadav

Disha Gu

Jatin Kumar

Karan Si
Kaustubh Kulkarni

Naman Jain

Nikita Si

Nilofar Ansari
Pallavi sonwane

Pratik
Pravin Parihar

Prince Dhalosh

Punit Nikam

Roshni Maheshwari

Shubham Gururane

Shubham Jain

Shubham Kaisare

Shubham Sharma

Shweta Gaikwad

Sura

Vibhor Borkar
Abhihsek Tongale

,?5,

sR. NO.

1

2
a
J

4

5

6

7

8

9

10 Dursesh Vashitha
11 Irshaad Shaikh

l2
13 Jayesh Neei
14

15

t6 Kuliit Kaur
t7
18

t9
20

2l
22

23

24

25 Raiendra Prasad Loknathka
26

27 Samikshya Ray

28 Saurabh Sineh
29

30

31

)/.
JJ

34 Shweta Sonsare

35 Sruti Prasyan Das ,ffi
il#v

36 Sumeet Sinsh

37

38

39
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40 Abhiiit Mishra
4t Abhinav Pasi

42 Abh shek Tiwari
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84 Antra Khelwar

85 Aparaiita
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178 Zafar Sayyad

179 Manupratap
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193 Prem Prasad Joishi
t94 Bqqq* Mandal
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t97 Shreenath Reddv
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200 Aniket Thakur
201 Chanchal Choudhary
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204 Lalit Verma
205 Prajwal Chichate
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209 Arman Tamboli
2t0 Ashis Pradhan

2t1 Avinash Kumar
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219 Chinmayee Dhan
220 Darshika Pandey

221 Diksha Dange
222 Kishan Tanna
223 Mayank Tiwari
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SR. NO. NAME OF THE STUDENTS

1 Abhishek Yadav
2 Aditya Kumar Sineh
a
J Adiya Deshmukh
4 Akshita Thapa

5 Anapurana Sineh
6 Ankit kumar Sinha
7 Ashish Parimal

8 Deepak Yadav

9 Disha Gupta
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l5 Kaustubh Kulkarni
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24 Punit Nikam
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32 Shubham Sharma
aa
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34 Shweta Sonsare

35 Sruti Pragyan Das

36 Sumeet Singh
3t Surai Sineh
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SAI BALAJI EDUCATION SOCIETY

INTERNATIONAL INSTITI]TE OF MANAGEMtrNT STUDIES

(IIMS, PUNE)

VA]LUT]E A]DDNTNON COURSE
Understanding the current requirements of the industry and to make the students competent in

the market, International Institute of Management Studies offers various value addition courses.

The duration of value addition course is 30 hours. These value addition courses are helpful to

impart employability and life skills to the students. Value addition courses are helpful to ready

tlre students as responsible corporate citizens.

1. Finishing School:

The new batch of students is given Value addition course of Finishing school my famous
India's Leading Motivational Speaker, Success Coach and Best Selling Author. Mr.
Minocher Patel is Founder Director, Ecole Solitaire, India's first Residential Finishing
School and International Corporate Training Consultancy.
Where studenls are taught professional and life skills. Power of positivity is taught to

them during these sessions.

2. Currency Derivative:

The course on currency derivatives imparls information on the dynamics of currency

markets, in particular the exchange-traded curency derivatives markets, how it serves as

a risk management tool as well as the trading network, i.e. trade, clearing and settlement

processes relevant to currency derivatives"

3. Six Sigma

Six Sigma certification is develops leadership skills of an enterprise. It helps in
renovating the business processes. It stresses on greatest efficiency in all characteristics

of operations. Six Sigma emphasizes more on eliminating errors within processes. Lean

strategy aims at identifying Llnnecessary steps that consume effort and resources.

Certification with Six Sigma gives an advantage over competition. It is used by all

companies and individuals to improve operational efficiencies using six sigma

methodologies



Advance Excel

Most administrative positions or work entry-level profiles require simple MS Excel skills
to conduct certain time-consuming and routine tasks. Microsoft Excel is used by rnany
businesses to automate their everyday processes such as managing employee data ,

financial data, debit sheets, data analysis and much more. It, is commonly used in
departments ranging from human resources to deparlments of finance , marketing, data
analy'tics, etc. Expertise rates can vary from basic to advanced. Most recruiter, before
hiring evaluates the candidates excel skills.

5. Digital Marketing:

The brand of the company needs to stay fresh and relevant in order to remain top of mind
with today's digitally savvy conslrmers. Digital Marketing is one of the world's fastest
growing markets, but it is also marketing's future. Digital Marketing has made its mark in
a lot of sectors and industries. That is spreading rapidly in India. The dernand for trained
and skilled professionals has also increased with the rapid growth of this market.

6. Business Analytics

Today Business Analytics course is an extremely popular on-demand professiorr which
requires a professional to have sound knowledge of data analysis in all dimensions and to
Llncover the unseen truth combined with knowledge of logic and clomain to impact the top
and bottom lines. To humans, data is what oxygen is for a data scientist. This is also a
profession where statistical expefis u'ork on data - beginning 'uvith data collection . data
cleaning . data mining. statistical analysis, and tinally through forecasting. predictive
modeling, and data optimisation. A data scientist doesn't offer a solution; they provide the
most optimized solution out of the man_v available.

7. IBM

Business analytics ttses data to inform decisions and improve accuracy, efficiency and
response time. The abilitl, to nteasure accomplishments against overall goais. Business
anall.tics gives you a clearer image of goals and objectives.

o Analytics Encourages Smarl Decision-Making
. Analytics Provides clearer Insights Through Data visualization
. Analytics Offer Efficiency

IIMS in collaboration u,ith IBM trained the str-rdents in this domain.



Mutual Funds

In India- people are becorning r:rore conscions o1'the invcstrnent opportunitics availablc' to
thcnr. MLrtLral Iruncls,irc among lhose investrrcnt options l popLrlar choice. Dil-l'erent o{'thcsc
urc prnridcd bt' various flnancial institLrtions. lcaving cLrston.]crs in tr f.i'z'zt' u'av r,rith thcir
licurls as to the hcst choiccs thal suit thcnr. Conserlur:ntlr'" nruturl lirucl uclvisi)rs ilrc ertrenrelr
in r.lcnrand.

'T'he course lbcuses on the prociLrct range o{'tlre rnutual liurd. ancl airrs to lrll in tlie gaps in
dellnition ancl understanding oi'urutual l'und proclucts. Our colrrsc covcrs thc Lrasics o1'n-nrtual

ILrnci investurent and u,ill help yor: to uncierstanc] ."vhal rlutual l'uncls are all about together
with variolrs options such as ciebt lirncls. ccluit.v Iunds ancl iry'blicl {unds

.,\t tlic cud ol thc coursc" a lcarncr r,rill r:ndcrslanri lhe lirllor.lirrr eoriucpfs

. llorr nrrituai tund proclLrcts stack Lrp

. \\'irat are the chalactcristic liatures o1'dillcrcrrt proilricts

. I)racticul Lrrrdcrstarrcling ol"procluct design. conrparison. positionrng ancl classillcation

. Choicc o1'nrutual i'Lurcl prodr-rcls and procir-rc:t corlnlllricalior)

. Gettir-rg starteci rvith rnttual liurcis

9. SPSS for Market Research

Research has become an increasingly valuable resource for policy makers who need deeper

insights into future challenges and opporlunities. SPSS helps to make the inferences more

statistically relevant by integrating sarnple designs into the sllrvey analysis. It can also

provide advanced forecasting methods for market analysts to work with specific sample

formats, such as stratified. clustered. or multistage sampling. It helps if understanding the

collslimer preferences in order to design, price and market successful products more

effectively. Model the consumer decision-making process in order to inform product design

with the most important features and attributes for your target market. In your data. one can

visualize and explore relationships, and predict results based on your findings. Includes

advanced techniques, such as predictive anaiysis , statistical learning. perceptual mapping

and preference scaling

10. Introduction to Credit Rating

This conrse helps students with the credit rating process, inch-rding the typically followed

systems, practices, and procedures; the typical methodology used by rating agencies to assess

entities' debt repayment capabilities across different sectors that Credit Rating agencies uses.

11. SAP

SAP helps to acrlLrire applications and svstenrs shills thal run iilons with SAI) rnodulcs.

SAl'} providcs good organizationai tcc,hnological sLrllport. SAP certillcation. lieeps

ffi



6z:stuclents alre.cl o1'c:olt-tpetitr.s l,rcl lrill be prelerrccl br the enrplover.s. sr\1, Sl<ills rvillopen Lrp the vast sea ol-opportunitics. Ihc irrclur,.,r,u,l r-xtra technictil skills is ver.l,

lili:I|il]:,io|]',fi:ilf,i'c.n':peririve iob n,arrrer: rhLrs. rhe' Sr\p cou,.se ,, ,, .,..r.,,,

12.Live projects

Live projects are given to students to impart
class. Students are sent to different small and
experience in different aspects of management.

13. HR Analytics

working knowledge of theories taught in
tiny scale organisations to have huldron

HR analytics is.a data-driven approach to wor-kplace human resources mibusiness leaders make decisions uuort their peopre using in-depth data analySirt:;,T:iirltltraditional methods of personal relationships,^ .*p.riJnce-based decision-making and riskavoidance' HR analytics offers state-of-the-art methods for attracting and retaining greaternployees and reveals how these strategies are used in cutting-ecrge frrms. This course is anintroduction to I{R analytics tl-reory. and is not intended to prepare rearners to conduct comprexanalysis 
, ... of talentmanagement'By the end of this course, stuclents wili understancr how and when rrard data is beingused to make soft-skill hiring and tarent development decisi,ns.

14. Psychometric Test

Psychometric tests are often used as part of a recruitment process. It is a way ror employersto assess student's intelligence. skills and personality. These tests evaluate capacity to workwith others, process information und.op.;il;;;;l ;,
::,T:::'ro 

the srudenrs to auow them to understand*.,.'i;:t:"rff1T:J:I'*:ff::T:il

/
/

/



15. Internet of Things (IOT)

The Internet of Things is turning our physical world into an unprecedentedly complex and

dynamic network of connected devices" Advances in technology make it possible to

implement IoT more broadly, from pill-shaped micro-cameras capable of recognizing

thousands of images inside the body, to smart sensors capable of measuring crop conditions

on a field, to increasingly common smart home devices. But which are the IoT building

blocks? And what are the underlying technologies that push the IoT revolution. This course

gives an overview of exciting and relevant technical areas essential to professionals in the

IoT industry.

slg
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(IIMS, PUI{E)

1. Finisiring School '

2. CurrencY Derivative '

3, Six Signta

4. Advance Excel

5. Br-rsiness AnalYtics '
(:. IBM
7. Mutuai Funds

8. lntrocluctioll to credit Rating .
9. I-ive Plojects

10.FIR AnaiYtics



,ORDINARY TO EXTRAORDINAIIY' NIIiYOCT-I IR I'A'I'E I-'S
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. Goal Setting
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Creating a PivotChart

tinit 5: Using 'What-Il Analysis Tools
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l. Concept and Role of a Mutual Fund

A. Concept of a mutual fund

B. Functions of a mutual fund

C.Advantages and limitations of a mutual fund

D. lnvestmentobjectives

E. Marking to market

F. Unit capital

G. Assets under management {AUM)
H. Fund running expenses

l. Net asset value {NAV}
J. Brief history of mutual funds in lndia

K. Closed end funds and open ended funds

L. Categorization of funds by investment objectjve

M. Categorization of funds by investing horizon
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O. lnternational funds

P. Fund of Funds

a. Exchange Traded Funds {ETF)

ll. Fund Structure and Constituents
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Role of other fund constltuents and related regulations

lll, Legal and Regulatory Environment A.

Role of regulators in lndia

B. Role and f unctions of SEBI in regulating mutual funds C,

Self regulatory organizations
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F. lnvestment restrictions and related regulations
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lV, Offer Document
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D. Objectives and contents of the Statement of Additional lnformation (SAl) and relatecl regulations
E, Objectives and contents of the Scheme lnformation Document (SlD) and relaterj regrlations
F, Key lnformation Memorandum (KlM) and related regulations
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V. Fund Distribution and Sales practices A.
Types of investors and eligibility
B.Distribution channels for mutual funds
C.Pre-requisites to become a mutuaI fund distributor
D. Key elements of agreement between distributor and a mutuar fund E,
Sales practices and commission structure
F. Types of commissions and transaction charges G.
AMFI Code of Conduct
H. Process for KyD

Vl. Accounting, Valuation and Taxation
A. Computation of net assets and NAV
B. Announcement of NAV

C. Factors affecting the NAV
D. Pricing of transactions in a mutual fund
E^ Time-stamping of transactlons
F. Charging of expenses

G. Key accounting and reporting requirements
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l. Applicability of taxes
J. Dividend Distribution Tax
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A. KYC requirements & Demat Account concept
B' Process for fresh and additionar purchase i. a mutuar funcic' Additionar documentation requirements for institutionar investorsD, Acceptable payment instruments
E. Processes related to redemptions by investors
F. Contents and periodicity of Statement of account
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J' Processes rerated to systematic withdrawars and transfersK. Processe s related to other investor services and facilities
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A. Return on investrnent
B. Calculation of simple, annualized and compoundecj returnsC. Applicability of returns for different types of fundsD' SEBr norms for return representation of mutuar funds in rndia[. Factors that may affect mutual fund performance
F. Risks in different type of mutualfunds
G, Classification of mutual funds based on risk
H. Process for Benchmarking of performance
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E.

Scheme Selection

Steps in selecting equitY funds

Steps in seleciing debt funds

Steps in evaluating a money market fund and identifying factors inrpacting their perforrlance

steps in evaluating balanced mutualfunds and evaluation of factors impacting their

performance

Sources of data to track mutual fund perforntance

Selecting the Right lnvestment products for lnvestors

Classification of assets into physical and financial assets

Features of physical assets such as gold and real estate

Features of financial assets

Helping lnvestors with Financial Planning

Basics of financial Planning

Financialgoals

lnvestment horizon

Ohjective of financial Planning

Benefits and need for financial planning to the investor

Life cycle and wealth cycle in financial planning

Tools to categorize investors' needs

Recommending Model Portfolios and Financial Plans

Risk proflling

Asset allocation and tYPes

lmportance and steps for developing a model portfolio

x,

A,

B.

c.
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Topjcs Fqr Live Proiects - lnternal Assessnrent @

1. Study the customer preferences towards online Real Estate Portal.
2. Study the customer preferences towards online Job Portal.
3. Study of micro selling model at traffic singles Pune
4. Study the customer preferences towards online Education Portal.
5. Customer Experience Analysis of using Mobile App in online Taxi.
6. Study the market scenario of Second hand car dealer.
7. Study the Market scenario towardsKiranaShopee
8. Study of the Store Layout of Retail Store - Patttaloons
9, Study of the Store Layout of Retail Store - Pune Central
10. Study of the Store Layout of Retail Store- Westside
1 1. Study of the Store Layout of Retail Store - Shoppers Stop
12, Study of the Store Layout of Retail Store - D-Mart
13. Study of the Store Layout of Retail Store - Reliance Fresh
14. Study of the Store Layout of Retail Store - Aditya Birla - More
'15. Study of the Store Layout of Retail Store - lndividual Franch ise B ra nd Showroonr s

16. Study of the Merchandising of Retail Store-Pantaloons
17. Study of the Merchandising of Retail Store - Pune Central
18. Study of the Merchandising of Retail Store - Westside
'19. Study of the Merchandising of Retail Store - Shoppers Stop
2A" Study of the Merchandising of Retail Store - D-Mart
21. Study of the Merchandising of Retail Store - Reliance Fresh
22. Study of the Merchandising of Retail Store - Aditya Birla - More
23. Study of the Merchandising of Retail Store - lndividual Franchrse Brand

Showrooms
Customer fixperience Analysis of using Mobile App in Fashion lndustry
To study business model a PaanShopee
To study business model a Chaatwala
Study the distribution channel of Branded Tiles.
Study the customer preferences towards Education Portal
A Detailed Study of Challenges for malls,
Study the groMh of E- Learning tools in schools.
To study business model of traditional sweet marts of Pune.
Analyse and determine Consumer Buying behavior for hatchback cars,
Study the market scenario of Two wheeler Rentals.
Study the market scenario of Rented Furniture market
Analyse and determine Consumer Buying behavior for Luxury cars.
Analyse and determine Consumer Buying behavior for sedan cars"
Analyse Core Competence Areas of a Website to ldentify Butsiness Partner
Engagement Parameters.

38. Analyse Retait Product Display Ratio oltop FMCG Companies.
39. Analyse supply chain and distribution of Dairy ProdLtcts.
40. Analysis of Consumer Decision Making Variables on Zomato
41, Analysis of Consumer Enagement for-lndia's most preferred online classifieds

platform
42. Analysis of lT lnfrastructure Usage in the Healthcare lndustry
43. Analysis of Market Strategies of Automobile Companies in India.
44. Anatysis on Marketing Spend of Restaurants for Zomato
45. Analysis on performance measurement tools for offline and online marl<eting

activities
46. Analyze & Recommend Branding Strategies for

Enhanced Customer Engagentent

24.
4tr,

lo.
27.
28.
29.
30.
31.
32.

34.
35.
5b.
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47.

48.
49.
50.
(4

52.

Strategize & lmplement an Annual Marketing Plan to Enhance the Cnliit

Presence of a Website
Etudy the Restaurants and Local Delicacies ln & Around Yorrr Hinjawadi

Assoiiate with Prospective Delegates through Online Medium for an Event

Verification of TripAdvisor's Restaurant Stickering Campaign Data

To Study the impact of PayTMstickering Campaign Data

Banking lndustry Analysis & Business Moclel Development for New Entrarts via

RBI Banking Licenses
53. Below the Line - Marketing Strategy & Execution Plan of Plot sellers in and around

Marunji
54. Below the Line - Marketing Strategy & Execution Plan of Real estate in ancl

around Hinjawadi
SS. Analysis oidistriOution of FMCG products to lmprove Product Development

56. Capturing Client's feedback and lnterest on Mobile Food Ordering App

57. Brand A*iliate: Act as a Brand Affiliate Marketer for Triveni Fashions

58. Brand Ambassador - Act as Brand Affiliate Marketer for a Company

Sg. Brand Awareness Analysis - Company Vs Competition for any website/ company

60. Brand Awareness: Social media and digital marketing

61. Brand communication: Research and Analysis of Communication of Life lnsurance

Brands
62. Brand Communications - Design lnnovative Content for Enhanced User

lnteractions with a Company's Products/ Services

63. Brand Communications - Design Resourcefui Content to Boost User lnteracLiorrs

with a Website
64. Brand Engagement - Build a Portfolio of Business Leader lntervlews

65. Brand Engagement - Build Online ldentity via Blogging

66. Brand Engagement - content Marketing via social Media

67. Brand e ngagement : Build Product lnterest for a Unique Mobile Application

68. Brand Engagement and Profiling of Unorganized Pharmacies for a Healthcate

Mobile App ComPanY
69. Brand Engagement: Enhance Social Media Engagement
70, Brand MJnJgement: Analyze & Design Brand MarketrnE Strategres to Enhance

User fngagement & VisibilitY
71. Brand Management: Generate Branding for TatvaGyan througlr Online Markettng

Tools
72. Brand Management: Sirategize & lmplement lnternet Based Branding lnitiatir"'es

for a company
73. Brand Marketing: Map the Delhi NCR Market for lnbouncl Tour Operators &

Establish Brand PartnershiPs
74. Brand Promotions & Marketing: Develop & lmplement lnnovative Branclirrg &

Marketing Strategies via Online/ Offline Media

lS. Brand nepresenlation and Product Concept Feasibility Survey & Revrer,v ivith

Target Segment
nranO VisiUitity and Customer Engagement - Amazon and the AurDikttaoAdvt

Branding & Positioning a Company's Services in EMEA & APAC Regions

Brandin! Strategist - Analyze & Design-strategies to lncrease Brand Visibllity anci

User Engagement
Branding Slrategy: Create & lmplement Social Media Strategy for a compatty

Build Brind Associations & Partnerships via Key Marketing inrtiatives

Build Brand Awareness via lnnovative & Creative Use of Social Media Marketing

Build Community LevelAction for Swachh Bharat Abhiyan

Build Go To Market Strategy for a leading legal solution provider conrpany

Build Go{o-Market strategy for cashback& coupon website
Build Social Media Presence & Company Brand Awareness am

Segment
86. BuitO Social Media Presence for Company Products & Services

76.
a1ll

78.

79.
80.
81.
82,
83.
84.



87.
88.
89.

Building a Database of Target lnstitutions for a RecrLtitrrent Consulting Company

Building a Qualified Database for a Training Firm

Buildin! Brand Awareness through Social Media Marketing & Promotions fot

Company Products & Services
g0. Building Business Associations & Relationships through lnnovative Marketing

Initiatives
91. Building channel Base and Mls Data support for a company
gZ. Buildin! Client Outreach & lnterest through Usage of online/ Cffline I'larketitrg

93. Building Client Outreach & lnterest through Usage of Professronal Networking

94. Building company outreach through social Media Marketing & Branding

95. Building Content ior Marketing Communication for a Trainrng Firr.r-r

96. Building Corporate Networks for a leading Education Platfornt

97. Building customer Networks via Telephonic Engagement
98. Building Marketing Strategy and Business Management

99. Buildin! the Mark-eting Stiitegy for an E-Commerce Marketplace in the EdLrcation

Business
Building the Marketing Strategy for an Online Courses & Certification Business

Building User Network of tlGOs & Donors through Online/ Cffline Meclia

Business Architect: Build Value for a given conrpany via Prospecttve cliettt

Networking & Relationship Management
Business Association with Prospect Fra-nchisees via Online Media

Business Associations - Network with cXos of organisations throtrgh onlirre

Media for a ConsultancY Firm
105. Business Associations & Networking via Key Marketing lnitiatives

106.Business Associations : Establish Networking vrith Prospective Clients for a

company
107. Business Associations and Networking via Key Marketing lnitiatives

108. Business Associations and Networking with Prospects through Cnline Platforms
.109 Business Associations with Prospective Clients for E Commerce Platfornt

110. Business Associations: Build Relations & Network wittr Channel Partners &

Retailers via Effective Marketing Tactics
11 j. Business Associations: Connect with Prospective Clients through Onlir:e

Marketing
112. BusinesJAssociations: Establish Business Alliances with Potentral Retailers fot"

Availing MotrPart Services
113. Busineis Associations: Generate Business Alliances with Potential Retailers for

Availing MotrPart Services
114. Business Associations: Manage & Maintain Client Relationship for lnsight

Learning
11S. Busines! trtogging: Research & Create Content on Latest lndLrstry Trencls for a

conrpany's Official Blog
1'16. Businesi Communications - Create lnteractive Content and Marketing

Communication Materialfor Client Events & Websites
117. Business Development: Collaborate with the Hotels/Guest l-louses for an Cnline

Hotel Reservation Portal
'l 18. Business Development by Building Hotels Network for a ToLrrism company
'11g. Business Development for a New Program Launch by Management Consrtiting &

Training Company.
120. Business Development with online Blogs & Marketplaces

121. Business Netwoiking - Building Client Outreach & lnterest throLrgh r-;sage cf

Professiona I Networkin g

122. Business Networking and Relationship Building via Key Marketing lnitiatives

123. Business Networklng with Client Prospects via Online Marketing Platfornrs

124. Business Networking with Prospective Clients via Effective Marketing l.aetics
125. Business Networking: Associate with Prospective Clients via Onlinq.Platforr:s .' .

I

1 00.
'101.

102.

1 03.
1 04.
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HI{. Analytics in pcrspective; Itole of Anrl-vtics. Deirning I-ll{ r\nalrtie s' III{ '\rrrtlYtics: 
'['h.

.l,hircl Wave l<;r lll{ uol,,* ar.urion, I{ll \leasLrrcrncni "ioulnci, in iLitrc riirh tlll mrtLititr i(ii'r[rrt\

l.j*dersta*cii*g the orga,iz,ational s,v-slern (l,crn) . L.cnti*g tlit lil{ chrillcngc iit thc \\:jlrrrr

valui:rg llR Anaiytics in the organiinriotral s1'stenl. 'l'.vpical prolrle rirs (rr'orkirrg !os'riotr )

[{RA llraructr,orks: C]urrent approaches to nieiisuring I1R arld rcporlinu Yrtlrtc ll'oln Illi

c.ntributions. strategic I-{R Mcirics vorslts I}enclrr,,nr king' I lR Scorccltrd:' & \\ ' 'r i' ii 
rr ut'

Scorecards ancl hotv fi:ey are rlil'l'erent fioln lllt;\nal)'tics' l-{l{ \4attrriLv lrt'ittrtcu"tk: ljr"rtt lci';l

I ro level 5, i-iR Anall,tics Franrervorks: (a) LAir,1I) ll'rnr$vo|lt: (b) ll(l\'l:l l l:rtitrrtu$orli rirr'l lu:)

'l'alent-sliip l.rarlcrvor*. 5 overarchi,rg cc,i',rpo,re nls cl1'au cilcctivc Anlrlt tic:s t}am$r'ork'

Basics o{ llR Anal-vtics: ISasics 0f iriR Anal,vtics, rvhat.is i\rrali'tic-*' L-volLrLion' Arral1'ticiil

capabilities. a*aiytic .,oti,e .t',ain, Analytical N'rJdel, 'l'}'pical application o1'lll{ irnal}'tics

Prcdictir.e Anall,tics: Stcps involvecl irr preclictive analy'tics: l)ctcrrlri:ic. licr l'e t l'"t'ttr'tti'c

inclicat,r, analyse ancl rcporl ilattr. interprcting tlic results end prcilictirtg tlie littLtr.' \lciil" 'i I'l

Rcgression analysis atld Causation'

Insight into Data Driven IIRA;'Iypical clnta sources.'l'y-pical qucstit.rns llcccl (strrVc) )' l!rrIal

ilata issues, connesting Hlt anatytics lo husincss bencllt (casc studii:s). ietlrrtitlrr"' l"it.

establishing que*tions, Buildiilg support mtl interest, obtaining data' clcaning Llatn (crcrciscl'

Supplenrenting data,

HIt l'Iatrics -

Dc:fir-ring tnetrics. Denrogrnpltics, tlata sources

togcthcr. Diffictrlties in obtaining data. ethics

aualr4i cs cotttittuurlt.

ItII Dashhoards

Statisricar solir,vare usecr for I"llt analytics: \4s-lll.xcel. lll\4- st'ss' lll\1"\\1(15' s'\5" iirr;'l li'

prugranrmi.g aud data visualisulion tools such as'l'ablcau, Plorr'. (llick Vicri rtrtii i'itstott l'iriti.ls'

l{ll Scorecard

Assessing I-lll Prcgram, engagement ancl'fttrn0ver. finding nloncY in r\tlaiYtics' ['irrf irrr 1[](

Data to operalionnl p-ino.**ice, l{R Datn ancl stock perlonl-itt1tcc. CrcrLtirtg lllt Se,r'"rrr'''l'

.r.".,r.p ";iii[;;ri*,r*n, 
s.ysrem. guiclelines {or irrrplenrcrltinu a ll[{ scorccilr'c]

ancl reqr:ircmellts- l'r pe s of tlittit' t\ il'1{ tllilil :;il:'

of ttreasttrcnletll l.tttcl evllLlntitltl , iittltlatt eapitill
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